
EN 5: Outreach Campaign 
4 points available 

Rationale 
This credit recognizes institutions that hold sustainability outreach campaigns that yield measurable, 
positive results in advancing the institution’s sustainability performance (e.g., a reduction in energy or 
water consumption). Campaigns engage the campus community around sustainability issues and can 
help raise student and employee awareness about sustainability. In addition, campaigns encourage 
students and employees to adopt or try sustainable practices and lifestyles. 

Applicability 
This credit applies to all institutions.  

Criteria 
Part 1. Student outreach campaign 

Institution holds at least one sustainability-related outreach campaign directed at students that yields 
measurable, positive results in advancing sustainability. The sustainability-related outreach campaign 
may be conducted by the institution, a student organization, or by students in a course. 

Part 2. Employee outreach campaign 
Institution holds at least one sustainability-related outreach campaign directed at employees that yields 
measurable, positive results in advancing sustainability. The sustainability-related outreach campaign 
may be conducted by the institution or by an employee organization. 
 
The campaign(s) reported for this credit could take the form of a competition (e.g., a residence hall 
conservation competition), a rating or certification program (e.g. a green dorm or green office rating 
program), and/or a collective challenge (e.g., a campus-wide drive to achieve a specific sustainability 
target). A single campus-wide campaign may meet the criteria for both parts of this credit if educating 
students is a prime feature of the campaign and it is directed at both students and employees. 
 
Measurable, positive results typically involve reductions in energy, waste or water use, cost savings 
and/or other benefits. To measure if a campaign yields measurable, positive results, institutions should 
compare pre-campaign performance to performance during or after the campaign. Increased awareness 
or increased membership of a mailing list or group is not sufficient in the absence of other positive results. 

Scoring 
Each part is scored independently. 
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Part 1 
An institution earns the maximum of 2 points available for Part 1 of this credit for having one or more 
sustainability-related outreach campaigns that are directed at students and yield measurable, positive 
results in advancing sustainability. Partial points are not available for Part 1 of this credit. 

Part 2 
An institution earns the maximum of 2 points available for Part 2 of this credit for having one or more 
sustainability-related outreach campaigns that are directed at employees and yield measurable, positive 
results in advancing sustainability. Partial points are not available for Part 2 of this credit. 

Reporting Fields 
Required 

◻ Has the institution held a sustainability-related outreach campaign during the previous three years 
that was directed at students and yielded measurable, positive results in advancing 
sustainability? 

◻ Has the institution held a sustainability-related outreach campaign during the previous three years 
that was directed at employees and yielded measurable, positive results in advancing 
sustainability? 
If yes to either of the above, provide (for up to two campaigns): 

○ Name of the campaign 
○ A brief description of the campaign (Include how students and/or employees were 

engaged and website URL where information about the campaign is available.) 
○ A brief description of the measured positive impact(s) of the campaign 

Optional 

◻ A brief description of other sustainability-related outreach campaigns 
◻ Additional documentation to support the submission (upload) 
◻ Data source(s) and notes about the submission 
◻ Contact information for a responsible party (an employee who can respond to questions 

regarding the data once it is submitted and available to the public) 

Measurement 
Timeframe 

Report on the most recent campaign(s) for which data is available from within the three years prior to the 
anticipated date of submission. Campaigns held more than three years prior to the anticipated date of 
submission are not eligible for this credit.  

Sampling and Data Standards 
Institutions may use a representative sample to measure pre-campaign baseline and post-campaign 
performance.  
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Standards and Terms 
Not applicable. 

Credit Example: Outreach Campaign 
To earn this credit, an institution must demonstrate that an outreach campaign led to a measurable, 
positive impact on its sustainability performance. In order to measure whether the campaign 
positively impacted the institution’s sustainability performance, institutions should compare 
performance before the campaign to results during or after the campaign. Examples of how to 
measure impacts from various campaigns follow.  

Example 1: An on-campus competition 
Example University had a residence hall vs. residence hall energy conservation competition in 
which on-campus residents learned energy conservation tips and tools.  To measure the impact of 
the campaign, the university compared residence hall electricity consumption during the month 
before the competition to consumption during the month of the competition. (There were no major 
differences in occupancy or other factors that would influence electricity consumption during either 
month.) Since electricity consumption decreased during the month of the competition, the institution 
can demonstrate that the campaign led to a measurable, positive impact on its sustainability 
performance. 

Example 2: A campus-wide challenge 
Example Community College participated in RecycleMania, a nationwide competition between 
colleges and universities to increase recycling.  During the competition, the institution conducted 
outreach and held events about the benefits of recycling. Prior to the competition the institution was 
recycling 30 percent of its total waste.  Following the competition, the institution recycled 35 percent 
of its waste.  (There were no other major events or changes that would have influenced the 
recycling rate during either month.) Since the recycling rate increased following the outreach 
campaign, the institution can demonstrate that the campaign led to a measurable, positive impact 
on its sustainability performance.  

Example 3: An outreach campaign 
Example College conducted an outreach campaign to decrease the consumption of bottled water on 
campus.  Before the campaign, the bookstore sold about 5,000 bottles of water per week.  After the 
campaign, bottled water sales dropped to 3,000 bottles per week. (There were no other major 
factors that would have influenced bottled water sales during either month). Since bottled water 
sales decreased after the outreach campaign, the institution can demonstrate that the campaign led 
to a measurable, positive impact on its sustainability performance. 
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